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KEY FINANCIAL METRICS
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1This is a supplementary financial measure. See section 9.2 of the Company’s Q1 3 At period end on a rolling 12-month basis.
2026 MD&A, which is available on the SEDAR+ website at www.sedarplus.ca and is 4 Refers to SportChek branded stores only.
incorporated by reference herein. 5 Refers to Canadian Tire, Mark’s, L'Equipeur, SportChek, Sport
2This is a non-GAAP financial measure or non-GAAP ratio with no standardized Experts, and Pro Hockey Life.
meaning under IFRS Accounting Standards and therefore may not be comparable to SEffective Q1 2026, Loyalty penetration is reported excluding
similar measures presented by other issuers. See section 9.1 of the Company’s Q1 Petroleum on a rolling 12-month direct scan basis. Including
2026 MD&A, which is available on the SEDAR+ website at www.sedarplus.ca and is Petroleum, loyalty penetration increased 133 bps to 55.8%.
incorporated by reference herein. 7Sportchek results includes Pro Hockey Life results beginning in Q1

2026, which was previously reported within Canadian Tire Retail.
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