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“The blue and yellow can with the little

red top is stronger than ever and is one of

the most widely distributed and most 

consistently executed global brands out

there. And then of course, there’s our 

secret formula, not the one found inside

the blue and yellow can with the little redthe blue and yellow can with the little red

top, but rather our wonderful global 

tribemates. We believe in the will of the

people. Will is not tangible and you won’t

ind it on our balance sheet. It encompasses

morale, motivation, collaboration and a 

desire to offer discretionary effort. Our 

special culture is absolutely a key source special culture is absolutely a key source 

of competitive advantage and a critical 

multiplier of our strategic effectiveness, 

which will enable us to drive progress and 

sustain success.” 

brands: WD-40®, 3-IN-ONE®, GT85®, X-14®, 

2000 Flushes®, Carpet Fresh®, no vac®, Spot

Shot®, 1001®, Lava® and Solvol®.   Our

products deliver above expectation perfor-

mance at an extremely good value.  We are

headquartered in San Diego, California but

our products and tribe members can be our products and tribe members can be 

found all over the world. 

WD-40 Company is a global marketing

organization dedicated to creating pos-

itive lasting memories by developing and 

selling products that solve problems in

workshops, factories and homes around

the world. We own a wide range of trusted

maintenace, homecare, and cleaning maintenace, homecare, and cleaning 

products under the following well-known 
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Vice President, Stakeholder and Investor Engagement
Phone: +1-619-275-9304

investorrelations@wd40.com

*Calculated as net operating prot after tax divided by average total assets 
less cash and cash equivalents, short-term investments and noninterest 
bearing liabilities. 

   
FORWARD-LOOKING STATEMENTS This fact sheet may include forward-

looking statements within the meaning of the Private Securities Litigation 

Reform Act of 1995 that involve risks and uncertainties that could cause actual 

results to differ materially from those expressed or implied herein. Please refer 

to our various SEC lings for a more detailed discussion of these risks. 

   

Market data sourced from NASDAQ, as of 11/29/22 

   

Shares Outstanding

13.6M
Annualized Dividend

$3.12
Market Cap

$2.3B
52 Week Range

$145.16-$255.31
Countries & Territories Worldwide

>176

Fast Facts 
Net Sales

$518.8M

Gross Margin

49%

Net Income

$67.3M

Earnings Per Share

$4.90

Return on Invested Capital*

23%

FY22 Financial Results 

Our values are the heart and soul of our culture. They
guide us so that we can each make autonomous decisions  
but still act at one. 

At-WD-40 Company, we know our people make us great. 

Our small but mighty tribe is located all over the world. 

In scal year 2022 we generated nearly $900 thousand in 

revenue per tribe member. We believe that in order to 

maximize productivity and protability we have to engage 

our employees. Our employee engagement level is currently 93%. 

      


