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FORWARD-LOOKING STATEMENTS

This presentation (the “Presentation”) by ElectraMeccanica Vehicles Corp. (the “Company”) provides a general overview of corporate and financial information regarding the Company. The 
information has been presented in summary form and does not purport to be complete. It is not intended for the following information to be construed as legal, financial, tax or investment 
advice. Some of the statements contained in this Presentation are “forward-looking information” and “forward-looking statements” (collectively, “forward-looking information”) which are 
based upon the Company’s current expectations, estimates, projections, assumptions and beliefs made by management.  Such statements can be identified by the use of forward-looking 
terminology such as “expect”, “likely”, “may”, “will”, “should”, “intend”, or “anticipate”, “potential”, “proposed”, “estimate” and other similar words, including negative and grammatical 
variations thereof, or statements that certain events or conditions “may” or “will” happen, or by discussions of strategy.  Forward-looking information include estimates, plans, expectations, 
opinions, forecasts, projections, targets, guidance, or other statements that are not statements of fact.  Such forward-looking information is made as of the date of this Presentation, or in the 
case of documents incorporated by reference herein, as of the date of each such document.  These statements and information are only predictions based on current information, 
knowledge and reasonable assumptions, some of which may be attributed to third party industry sources.  Such forward-looking information should not be in any way construed as 
guarantees of future performance and actual results or developments may differ materially from those in the forward-looking information.  Accordingly, readers should not place undue 
reliance on such forward-looking information, as there can be no assurance that the plans, intentions or expectations upon which they are based will occur.  By its nature, forward-looking 
information involves numerous assumptions, known and unknown risks and uncertainties, both general and specific, that contribute to the possibility that the predictions, forecasts, 
projections and other forward-looking information will not be realized. Forward-looking statements are based on certain assumptions and analyses made by the Company in light of the 
experience and perception of historical trends, current conditions and expected future developments and other factors it believes are appropriate, and are subject to risks and uncertainties. 
In making the forward-looking information included in this Presentation, the Company has made various material assumptions, including, but not limited to: (i) obtaining the necessary 
regulatory approvals or permits; (ii) that regulatory requirements will be maintained; (iii) general business and economic conditions; (iv) the Company’s ability to successfully execute its 
plans and intentions; (v) the availability of financing on reasonable terms; (vi) the Company’s ability to attract and retain skilled staff; (vii) market competition; (viii) the products and 
technology offered by the Company’s competitors; and (ix) that the Company’s current good relationships with its service providers and other third parties will be maintained. While 
management considers these assumptions to be reasonable, based on information available, they may prove to be incorrect.  Forward-looking statements involve known and unknown risks, 
uncertainties and other factors which may cause the actual results, performance or achievements of the Company to be materially different from any future results, performance or 
achievements expressed or implied by the forward-looking information. These risks, uncertainties and other factors include, but are not limited to risks associated with general economic 
conditions; adverse automotive industry events; marketing costs; loss of markets; future legislative and regulatory developments involving electric vehicles; inability to access sufficient 
capital from internal and external sources, and/or inability to access sufficient capital on favorable terms; the electric vehicle industry in North America generally; tariffs and other 
international trade matters; the ability of the Company to implement its business strategies including expansion plans; competition; currency and interest rate fluctuations, and the other risks 
discussed under the heading “Risk Factors” in the Company’s most recent annual report on Form 20-F and subsequent quarterly reports included in Form 6-K filed with the United States 
Securities and Exchange Commission (the “SEC”) and available on EDGAR at www.sec.gov. The foregoing factors are not intended to be exhaustive. The Company does not intend, and 
does not assume any obligation, to update the forward-looking information, except as required under applicable securities legislation. For more information on the Company, readers should 
refer to www.sedar.com for the Company’s filings with the Canadian securities regulatory authorities and to www.sec.gov for the Company’s filings with the SEC. This Presentation does not 
constitute an offer to sell or the solicitation of an offer to buy any securities of the Company.
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ElectraMeccanica Vehicles Corp.
NASDAQ: SOLO

AT-A-GLANCE as of Q2 ‘22

1 The only native-electric OEM building vehicles designed for 
the way most of us work, live and play in the 21st century - 
an overlooked horizontal market.

2 One of the few native-EV companies with proven 
production capabilities that is transitioning rapidly from 
subscale to scaled-and-owned manufacturing.

3 EMV’s first production model vehicle - the SOLO - has both 
consumer and fleet optionality and is the beginning of a 
broader model- and vehicle portfolio.
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OUR VALUE PROPOSITION & 
HORIZONTAL MARKET
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CARS

The world doesn’t just require electrification. It needs an 
entirely new, bottom-up approach to electrified mobility.

DESIGN
THE PROBLEM?

(NOT JUST FUEL)

THE SOLUTION?

(NOT JUST ELECTRICITY)

Legacy auto and pure-play EV companies all share a 
singular focus: new power for an old vehicle design.
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MOST OF A CAR’S UTILITY IS WASTED,
MOST OF THE TIME.

Few single-person use-cases require a 250-horsepower, 15-foot, 
two-ton, 150-cubic foot-capacity vehicle that can go 120 MPH. 

Few households need more than one such vehicle.
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SIZE, SPACE, POWER, SPEED, MONEY



Our competition isn’t the car. It’s the belief that a 
car is always necessary and a scooter or bike 

are the only alternatives. 
Logistics

We are opening up a massive horizontal market 
for what’s smaller - not competing with everyone 

else for what’s bigger or more powerful.
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Car Pools
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minutes 

per week 



1World Bank Urban Development Review
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80% OF THE US POPULATION LIVES IN 
CITIES. 

WITHIN 20 YEARS, MORE THAN 6 BILLION 
PEOPLE WILL CALL URBAN AREAS HOME 
- A 150% INCREASE FROM TODAY.1

https://www.worldbank.org/en/topic/urbandevelopment/overview#1


MEET THE SOLO
One of the most original, versatile and efficient 
production-ready enclosed vehicles in the world.
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$18,500

110V

100 MILES

80MPH

ELECTRIFYING

MSRP

Charge the SOLO and your phone in the same outlet

Daily range

Top speed, highway ready

Jump-start the least shocking drives of your day
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Source: Competitor information from Edmunds.com and manufacturer’s websites; Based on a 5-year estimate with 15,000 
miles driven per year; SOLO figures based on management estimates using comparable methodology.  

TOTAL COST OF OWNERSHIP



WE DON’T NEED TO WIN THE ELECTRIC 
CAR MARKET.

Tesla, Ford, Chevy, GM, Polestar, KIA…
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$185B 24.5%
CAGR



WE NEED TO MAKE SUSTAINABILITY AS EASY AND 
INEVITABLE IN MOBILITY AS IT IS IN MANY OTHER 
SECTORS

14

$16.2B 4.0%
CAGR

Home Organization

$18.0B 11.1%
CAGR

Sustainable Cleaning Supplies

$37.4B 24.5%
CAGR

Fleet Electrification

$8.5B 4.5%
CAGR

Tiny Homes



OUR OEM JOURNEY
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CA AZ

UNIQUE PROGRESS ON OUR PHASED OEM 
TRAJECTORY FROM SUBSCALE/CONTRACT TO 
SCALED/OWNED.

Phase 0
(pre-2020)

● Vehicle ideation and 
design

● Initial fundraising and 
capitalization

● Initial demand 

Phase 1
(2020-2022)

CONTRACT 
MANUFACTURING & 
SUBSCALE PRODUCTION

Phase 2
(2022-2024)

TRANSITION TO 
ONSHORE 
MANUFACTURING AND 
EXPANDED 
PRODUCTION

● Simultaneous contract manufacturing 
and onshore-factory facility sourcing 

● Initial production designs and first 
production cars built, shipped and 
sold starting August 2021

Kevin Pavlov 
Appointed CEO, 9/21

● Mesa facility acquired and CoO acquired; on 
track for coming online EOY 2022 

● Over 400 SOLOs produced in first 10 months 
of production (G3 Model)

● Licenced to sell in CA and AZ; other states 
underway

● SOLO Cargo production initiated

● Pizza Hut/AWRG pilot initiated

● SOLO G4, Oxygen planned

Phase 3
(2024-on)

SCALED ONSHORE 
MANUFACTURING, 
MODEL & MARGIN 
EXPANSION

Mesa Facility Online 
EOY 2022

Current OEM 
Capability 
Progres



MESA
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235,000 SQ FEET
CERTIFICATE OF OCCUPANCY
(MAY 2022)
INITIAL 20,000 VEHICLE CAPACITY 
(CAN SCALE TO 60,000)

THREE FLEXIBLE PRODUCTION 
LINES



COMPANY & PERFORMANCE
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TRANSFORMING AHEAD-OF-ITS TIME ORIGINALITY 
INTO A SCALEABLE, DEFENSIBLE BUSINESS MODEL

Seasoned new management 
with operating and automotive 
experience
Kevin Pavlov, CEO
Mark Orsmond, CFO 
Kim Brink, CRO 
Joe Mitchell, COO 
Tony Dent,  GC
Bill Quigley, BOD

One of only a handful of native-EV 
companies moving beyond subscale 
prototypes

SOLO G3 and SOLO  CARGO models rolled 
out and in market right now; other models 
are in the pipeline 

Access to public markets; $190 M 
in working capital; 
rapidly-growing revenue

Production transition drove 400% increase 
in Q12022 revenue

Domestic production will expand 
margins and limit supply chain 
challenges
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Q2 
2022
Financials



WHAT’S NEXT
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NOW

LATER

SCALING DOMESTIC PRODUCTION

BUILDING U.S. CONSUMER AND FLEET DEMAND

VEHICLE DESIGN BEYOND THE SOLO

MOBILE CHARGING & STORAGE



APPENDIX
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“cellular phones will absolutely 
not replace local wire systems.”

Marty Cooper
Director of Research, Motorola

Television is “a development of 
which we need waste little time 
dreaming.”

Lee De Forest
Radio Pioneer

“There is no reason anyone 
would want a computer in 
their home.”

Ken Olsen
Founder, DEC

“Neither RedBox nor Netflix are 
even on the radar screen in 
terms of competition.”

Jim Keyes
CEO, Blockbuster

THAT WILL NEVER WORK*…

*That Will Never Work: The Birth of Netflix by Marc Randolph, the first CEO and co-founder of Netflix



WE LIVE IN A WORLD DESIGNED FOR CARS,
NOT PEOPLE.

Our transportation, fueling, parking and delivery infrastructure were all built 
based on the car. Not people and communities.
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HIGHWAYS, PARKING, GAS STATIONS, LOCAL DELIVERY



RANGE ANXIETY IS A PERCEPTION, 
NOT A REALITY.1

1The Grist, May 24, 2022

“A new study found people greatly underestimate how 
many of their daily tasks an EV could support.”

-The Grist
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https://grist.org/technology/the-mental-block-preventing-people-from-buying-electric-vehicles/
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Click to Launch Video

SIZZLE REEL

https://www.dropbox.com/s/oenleb0m5r8pgcr/EMV%20Sizzle%20Reel%20V3%20%E2%80%93%20Slower%20Paced.m4v?dl=0
https://www.dropbox.com/s/oenleb0m5r8pgcr/EMV%20Sizzle%20Reel%20V3%20%E2%80%93%20Slower%20Paced.m4v?dl=0

