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No Need to Get Tongue-Tied

Booking.com reveals top 10 most sought-after phrases travelers say they'd benefit from knowing in
local translation during the first day of their trip

NEW YORK, August 24, 2017 /PRNewswire/ --

1 "What's the Wi-Fi password?" one of the top phrases travelers want to be able to use in the language of the
destination they're visiting
1 Booking.com assists travelers by translating the top 10 phrases into some of the most popular languages

Embracing vacations for what they typically stand for - switching off, relaxation and seeing the sights - doesn't appear to be
the case for many travelers. When Booking.com questioned over 18,000 people worldwide on what were the top phrases
they'd want to know immediately in the language of the country they're visiting, results revealed that we're internet addicts,
with "What's the Wi-Fi password?" one of the most popular.

The top 10 phrases mostin demand are:

"What's the best way to get into town / downtown?" (46%)
"What's the Wi-Fi password?" (43%)

"What time is breakfast?" (41%)

"Where can | get the best meal?" (40%)

"Where's the bathroom?" (25%)

"Bring me somewhere awesome" (22%)

"I need coffee" (21%)

"l can't remember my room number" (11%)

"Can | request an early check in?" (11%)

"Where's the closest pharmacy?" (10%)
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When looking at gender preferences, we're a predictable bunch, with women far more likely than men to want to know where
the bathroom is (29% of women to 21% of men), yet men are more interesting in knowing what time the bar opens (13% of
men versus 7% of women)!

Empowering people to experience the world, Booking.com has translated the top phrases into some key languages, to
ensure travelers can successfully get their caffeine fix, find something great to eat and stay connected from the moment
they arrive.

Engli sh Spani sh French Italian

Quel est le Qual e il nodo



"What's the ¢ Cual es la neilleur noyen migliore per

best way to nej or manera de de se rendre en raggiungere la
get into town |Ilegar al ville / en citta/il centro
[/ downt own?" centro? centre-ville ? citta?"

"What's the ¢ Cual es la Quel est le mot "Qual é la

W - Fi contrasefia del de passe du password de
passwor d?" W Fi ? W - Fi WFi"

A quel | e heure

est servi le

"What tine is ¢ A qué hora es petit-déjeuner "Ache ora e la
br eakf ast ?" el desayuno? ? col azi one?"
"Where can | "Qual e i

get the best ¢ Dbnde se come QI mange-t-on posto migliore
nmeal ?" nej or ? l e meux per mangi are?"
"Where's the ¢ Donde esta el Qi sont les "Dov' e i

bat hr oon?" bafio? toilettes bagno?"

"Bring ne I ndi quez- moi un

somewher e LI évane a un endroit "Voglio vedere
awesong" lugar increible magnifique. un bel posto"

"1 need Necesito un Il me faut un "Ho bisogno d
cof f ee" caf é café ! un caffé"

"1 can't No recuerdo el J'ai oublié mon "Non ricordo i
renenber ny nanero de mi nunéro de nunero della

room nunber habi t aci 6n chanbre. m a camera"



"Can | "Vorr ei

request an ¢, Podria hacer Est-il possible richiedere il
early check el check-in d arriver plus check-in
in?" ant es? tét ? antici pato”

"Where's the ¢, Donde estda la Qi se trouve la "Dov'é la
cl osest farmaci a mas pharnecie | a farmacia piu

phar macy?" cercana? pl us proche ? vi ci na?"

NOTES TO EDITORS

Research commissioned by Booking.com and independently conducted among a nationally representative sample, provided
by Research Now. In total 18,496 respondents were surveyed (1,000+ from the UK, US, Brazil, China, Germany, Italy, Spain,
France, India and Russia and 500+ each from Australia, Argentina, Belgium, Canada, Denmark, Hong Kong, Croatia,
Indonesia, Japan, Mexico, Netherlands, New Zealand, Sweden, Thailand and Taiwan). Respondents completed an online

survey between 27th April and 15" May 2017.
About Booking.com

Established in 1996 in Amsterdam, Booking.com B.V. has grown from a small Dutch start-up to one of the largest travel e-
commerce companies in the world. Part of The Priceline Group (NASDAQ: PCLN), Booking.com now employs more than
15,000 employees in 199 offices in 70 countries worldwide.

With a mission to empower people to experience the world, Booking.com invests in digital technology that helps take the
friction out of travel. At Booking.com, we connect travellers with the world's largest selection of incredible places to stay,
including everything from apartments, vacation homes, and family-run B&Bs to 5-star luxury resorts, tree houses and even
igloos. The Booking.com website and mobile apps are available in over 40 languages, offer over 1.3 million properties, and
cover more than 110,000 destinations in 227 countries and territories worldwide.

Each day, more than 1.4 million room nights are reserved on our platform. So whether travelling for business or leisure,
customers can instantly book their ideal accommodation quickly and easily with Booking.com, without booking fees and
backed up by our promise to price match. Via our customer experience team, customers can reach Booking.com 24/7 for
assistance and support in 43 languages, any time of the day or night.

Follow us on Twitter and Instagram, like us on Facebook, and for the latest news, data and insights, please visit our global
media room.

CONTACT DETAILS

For further information, contact the Booking.com US Press Office;
Lauren Hanafin

lhanafin@hs-pr.com

SOURCE Booking.com

News Provided by Acquire Media


https://twitter.com/bookingcom
https://www.instagram.com/bookingcom/
http://www.facebook.com/bookingcom
https://globalnews.booking.com/
https://globalnews.booking.com/
http://booking.com/
mailto:lhanafin@hs-pr.com

