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1. Purpose

To define and promote transparent, equitable, and timely communication between
Ripley Corp ("the Company") and the financial market at large — including
shareholders, bondholders, potential investors, credit rating agencies, financial
creditors, and other key stakeholders — establishing the principles, communication
channels, and mechanisms that ensure ongoing dialogue consistent with applicable
regulations and international best practices.

2. Scope

This policy is mandatory for all employees and Board members of Ripley Corp and its
subsidiaries, who must comply with its provisions when interacting with the financial
market, whether through disclosure of information, participation in events, meetings,
and/or any other relevant activity.

3. Objective

The objective of this policy is to maintain an investor relations framework based on
transparency and equal access to information, delivering reliable and timely data on
the Company's financial and strategic performance, strengthening market confidence,
and complying with applicable legal regulations.

4. Core Principles

Ripley Corp establishes the following principles to ensure effective engagement with
investors:

e Transparency and Accuracy: All information provided will be clear, precise,
complete, and consistent.

e Accessibility: Equal access to relevant information will be provided, promoting
informational symmetry.

o Confidentiality: Sensitive information will be kept confidential, in accordance
with applicable legal regulations and the Information Management Manual.

Ripley Corp has an Investor Relations department, reporting to the Finance and
Administration Division, which acts as the primary communication channel with the
financial market. This departmentis available to address inquiries and requests via the
team's contact emails and the inbox ir@ripley.com.

The Company maintains an investor relations section on its website
(https://inversionistas.ripley.com), which includes information of interest to the



https://inversionistas.ripley.com/

market, such as financial reports, annual reports, material disclosures, and
shareholder meeting materials.

The Investor Relations department is exclusively limited to providing publicly available
information, ensuring confidentiality and regulatory compliance. Key content available
on the website includes:

e Quarterly financial reports.

e Corporate presentations.

¢ Annualreports.

e Material disclosures and corporate governance documents.
e Shareholder meeting information.

4.1. Authorized Spokespersons
The Company's official spokespersons are:

e Chairman of the Board of Directors.
e Chief Executive Officer.
e Chief Financial Officer.

¢ Investor Relations Deputy Manager.

Any external inquiry received by employees must be referred to the Investor Relations
department or to the authorized spokespersons.

4.2, Communications and Meetings

Company employees must refer any information or meeting requests from members
of the financial market to the Investor Relations department. Only authorized
spokespersons may accept or initiate communications with members of the financial
market.

Communications regarding material disclosures and market-relevant information will
be governed by General Rule No. 30 of the Financial Market Commission (CMF) and will
be reviewed and approved by the Chief Executive Officer.

All communications delivered to investors, shareholders, and the general public must
comply with the provisions of the "Manual for the Management of Market-Relevant
Information" approved by the Ripley Corp Board of Directors, as well as the provisions
of Law No. 18,045 on Securities Markets, Law No. 18,046 on Corporations, and the
regulations issued by the Financial Market Commission (CMF).



4.3. Third-Party Reports and Publications about the Company

When third parties request the opinion of an authorized spokesperson regarding
studies or analyses prepared by them, the spokesperson shall limit their response to:

¢ Reviewing and commenting on public, objective, and historical information.

¢ Discussing in general terms factors that could affect future assumptions or
considerations, avoiding specific or sensitive topics.

¢ Refraining from commenting on projections or long-term outlooks that have not
been previously approved by the Board or officially published by the Company.

Likewise, no opinions will be expressed, nor will analyst data or estimates be validated
or endorsed. This ensures impartiality and compliance with transparency regulations.

4.4. RegularPublications

The Company will publish quarterly results, making financial statements available on
the investor relations website.

A report (Earnings Release) explaining the period's results relative to the same period
of the prior year will be made available to the public on the investor relations website.

Following the publication of results, the Company will hold an earnings conference call
to discuss them. The date and time will be published in the events calendar on the
investor relations website, and access may be requested from the Investor Relations
department. After the call, the presentation used will be made available to the public
on the investor relations website.

4.5. Special Events

In order to ensure ongoing dialogue with the financial market and in line with
international best practices, the Company may offer additional interaction
opportunities, the format and timing of which may vary. These events may include
video calls or the commonly known "Investor Day" — an event in which the Investor
Relations department, together with other duly authorized presenters deemed
relevant, presents to the market updates on the Company's strategy, initiatives, and/or
results. In such cases, to ensure informational symmetry, all materials shared at the
event will be published on the investor relations website for public access.

Non-deal roadshows or roadshows may also be organized periodically, as deemed
appropriate, in which the Company's Investor Relations department and official
spokespersons meet with investors or potential investors to explain in detail the



Company's strategy, initiatives, and/or results, and/or any extraordinary transaction
underway, in accordance with applicable regulations.

These various interaction forums also provide an opportunity to gather feedback on the
Company's strategy and other topics of concern or relevance.

At each of these events, the Investor Relations department will ensure that all
materials are made accessible to the general public through publication on the
investor relations website.

4.6. External Advisors

Ripley Corp retains external advisors with expertise in corporate communications,
who, as required, will analyze and evaluate the Company's communications efforts
and provide recommendations to improve them. They will also be responsible for
monitoring news coverage and making suggestions for future communications
actions.

4.7. Quiet Periods and Events Calendar

The Investor Relations department will observe quiet periods during which it may not
meet with or hold calls with investors to discuss the Company's outlook. These periods
begin three weeks prior to the publication of results.

The Investor Relations department will maintain an events calendar on its website,
informing the public of the dates of quarterly results publications, the start of quiet
periods, and the Company's participation in investor conferences.

5. Responsibility

The Investor Relations Deputy Manager is responsible for disseminating,
implementing, and promoting this policy. Senior management is responsible for
ensuring compliance and providing the necessary resources for its execution.

6. Approval and Updates

The content of this policy will be reviewed annually and updated based on the
Company's needs and market best practices.

7. Exceptions

Exceptions must be duly documented and approved by the Chief Executive Officer.



8. Non-Compliance

If a breach of this policy is detected — whether by employees, executives, or any other
member of the organization — the incident must be reported through the established
reporting channels. The case will be referred to the Ethics Committee, which is
responsible for its review, analysis, and eventual recommendation of corrective
measures, in accordance with the Company's internal procedures.



