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New Research from WEX and (E) BrandConnect
Identifies the Pandemic as a Tipping Point for Digital
Payments

11/9/2020

PORTLAND, Maine--(BUSINESS WIRE)-- WEX (NYSE: WEX), a leading financial technology service provider, and (E)
BrandConnect, a commercial arm of The Economist Group, today announced the release of “The Digital Payments
Tipping Point” white paper, which highlights how the pandemic has accelerated the digital transformation of B2B
payments. The survey, of U.S. executives in financial services and technology, found that 72 percent of U.S.
executives in those sectors are more digitally agile than before the pandemic and 83 percent have leveraged

payment technology to innovate new sources of business value.

This press release features multimedia. View the full release here:

https://www.businesswire.com/news/home/20201109005053/en/

(Graphic: Business Wire) As the economy recovers, 42
percent of those executives say
they see the need to modernize their technology platforms, given how legacy processes and platforms typically
don't perform as well in a work-from-home environment. And the race is on: 72 percent of the respondents agree
that their company needs to transform its end-customer supplier payments solution quickly in order to outpace its

competitors.

“COVID-19 transformed the world of work as we know it, and businesses had no choice but to adapt,” said Jay
Dearborn, president of WEX Corporate Payments. “In many ways this was a forced transition, but we've found that,
among our customers and partners, those that are recovering fastest already had a culture of digital
transformation instead of relying on legacy processes. Additionally, we are seeing an increased focus on efficiencies

and value creation, both from companies making payments and suppliers receiving them.”
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https://www.businesswire.com/news/home/20201109005053/en/

When it comes to creating customer value through payments, 83 percent of the respondents agreed that payments
innovations could deliver new business efficiencies and sources of revenue in the post-pandemic economy. Priority
areas for payments innovation were identified as e-invoicing/e-billing and cutting costs by optimizing payment

terms and timing.

The research highlights both the opportunity and challenges in the payments space, painting a stark reality that
companies that don’'t adapt may not survive. 81 percent of respondents agree that “companies that continue to lag
behind on internal technological infrastructure changes will be left behind” and 82 percent agree that “companies

that have fallen behind on their digital transformation will soon be obsolete.”
To download the full research report, please visit: paymentsinnovation.economist.com.

About the Survey Methodology

To gauge the state of payments innovation among these companies in the wake of COVID-19, WEX commissioned
(E) BrandConnect, a commercial arm of The Economist Group, to conduct a survey of 308 U.S.-based senior
executives in financial services, financial technology and technology companies. Executives surveyed represent a
range of functions, including finance, technology and operations. The survey was conducted in July and August 2020
amid the COVID-19 pandemic. In addition to the survey, (E) BrandConnect interviewed seven leaders of growing
fintech companies over the same period to understand how they are adapting their payments services and

offerings to support their customers throughout the crisis.
About WEX

Powered by the belief that complex payment systems can be made simple, WEX (NYSE: WEX) is a leading financial
technology service provider across a wide spectrum of sectors, including fleet, travel and healthcare. WEX operates
in more than 10 countries and in 20 currencies through approximately 5,000 associates around the world. WEX
fleet cards offer 15 million vehicles exceptional payment security and control; purchase volume in its travel and
corporate solutions grew to approximately $40 billion in 2019; and the WEX Health financial technology platform
helps 390,000 employers and more than 32 million consumers better manage healthcare expenses. For more

information, visit www.wexinc.com.
View source version on businesswire.com: https://www.businesswire.com/news/home/20201109005053/en/
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